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Executive Summary  
  
On behalf of the Center for Rural Affairs, we are pleased to present you with a report for the 5th 
Annual Marketplace held on Tuesday, February 22nd and Wednesday, February 23, 2011 at the 
Ramada Convention Center in Kearney, Nebraska.  This training event was extremely intense in 
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RZ Bounce �� Selected attendees were able to brainstorm ideas with a panel of five experts.  
This event took place the morning of the pre-conference and was well received by the six 
participants. 

Polling website  �� Attendees were able to vote on several questions through various technolo-
gies including Internet or their cell phones.  This was a tool for us to assist in bringing in-
novation into the event and to show small business owners they can utilize this type of 
technology to connect with customers to learn what services and products they are seek-
ing.   

Keynote and Positively Nebraska Reception was an additional function added to the 
agenda.  The event was well received and will be recommended for next year with several 
changes going to be implemented. This event featured Nebraska grown food from eight 
vendors.   

Social Networking Area  offered in the Resource Zone included the opportunity for attendees 
to Twitter, write on their FaceBook and LinkedIn social networking sites.   

Development of �ò�
�‘�‘�†�����‘�”�•�‹�•�‰�����ƒ�”�•�‡�–���Ž�ƒ�…�‡�ó included rental and coordination of extensive 
Audio/Visual equipment.  As a result of this equipment, we will be able to develop video to 
market future events.  

 
The team decided to offer a more extensive Pre-Conference event with seventeen trainings.  Regis-
tration for the pre-conference increased by 79% from the previous year, however, the main con-
ference day was down 25%.   As a result of offering separate registration fees for the two days, it 
appears attendees selected what worked with their schedules or what appeared to be of more 
value to them.  See the enclosed information for demographics.  
 
Attendees rated the most useful sections of the conference being the educational sessions with the 
Resource Zone coming in second.  A total of 55 sessions were offered over the day and a half.  
Evaluations suggested we cut back the number of sessions offered; therefore this piece will be 
evaluated when designing the next event.   
 
The Resource Zone or commonly known as the Trade show had 23 booths being store front or 
home-based businesses, 14 were non-profits, 9 educational services and 5 government organiza-
tions all of which are instrumental in growing small businesses.   
 
As you can tell, this year was another busy year, yet a successful one for the state of Nebraska.  You 
are to be commended for your efforts and continue to be a model nationally as other states are 
offering the same type of event.  It is your determination which allows small business owners in 
the state to thrive and grow.  If you have any questions or comments, please contact me at  
402-614-5558.  I look forward to many more successful years with the Nebraska MarketPlace.   
 
Partners for Success, 
 
 
 
Joy L. Marshall 
Enclosure 
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