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Over November and December 2009, 75 randomly selected attendees of the 2007, 2008 and/or 2009 Nebraska 
MarketPlace conferences (held in Kearney, Columbus and North Platte respectively) were surveyed about their 
attendance at MarketPlace, use of MarketPlace resources, and effects of their MarketPlace experience. Among 
those surveyed were 33 existing and potential small business owners (31 existing small business owners and 
two potential small business owners). The discussion below reflects the responses of those small business 
owners. 
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Almost all (94 percent) of the small business respondents attended at least one MarketPlace event, with 72 
 percent attending two (30 percent) or all three (42 percent) conferences. 

Almost all (91 percent) of the small business respondents stated they would attend MarketPlace again. 
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A bit over half (52 percent) of small business respondents stated that their MarketPlace participation resulted 
in starting, expanding or making changes to their business. Of those who started a business since participating 
in MarketPlace, 43 percent said the business is a primary business and 57 percent said the business is a secon-
dary business. 
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About a third of the small business respondents stated they have added jobs in their businesses since  
participating in MarketPlace. A total of 14 jobs were added by those respondents (six part-time, one full-time 
and seven seasonal jobs). The sample of small business respondents who answered they created jobs thus  
created an average of 1.4 jobs per business (no distinction is made here among full-time, part-time or seasonal 
jobs).  

The best data on the number of small business owners who attended MarketPlace are the 244 small business 
owners who attended the 2007 event. Extrapolating the number of jobs created by the small business owner 
sample survey to the total number of small business owners who attended MarketPlace, a total of 342 jobs 
(either full-time, part-time or seasonal) were created each year with the help of MarketPlace attendance and 
participation.  

Forty-five percent of small business respondents indicated that MarketPlace participation lead to an  
anticipation of adding jobs to their businesses in the future. A total of 24 jobs were likely to be added by those 
respondents (13 part-time, two full-time and nine seasonal jobs).  
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About 20 percent of small business respondents stated their business revenue has been positively affected by 
MarketPlace participation. Half of those businesses stated MarketPlace participation had increased business 
revenue by 10 percent, 25 percent of those businesses stated MarketPlace participation had increased business 
revenue  

by 15 percent and 25 percent of those businesses stated MarketPlace participation had increased business  
revenue by 40 percent.  
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Nearly all (88 percent) of those small business respondents who stated they were making changes or expand-
ing their business as a result of MarketPlace participation sought financing to do so. These respondents used a 
variety of financing sources (multiple responses were allowed). Loans from banks, resources from USDA  
Rural Development and personal resources (savings and credit cards) were the most popular sources.  
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Nearly half (48 percent) of small business respondents stated that MarketPlace participation gave them the  
resources and skills to write a business plan for their business. 
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Most small business attendees (61 percent) visited or utilized the MarketPlace exhibitors or sponsor services in 
order to take advantage of their resources or knowledge.  

However, one resource does not appear to be utilized much by small businesses. While nearly all small  
business respondents (85 percent) stated they know the economic development field representative in their  
region, only 14 percent of those who know the regional field representative have ever utilized their services. 
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The survey question does not define “regional field representative” or identify an entity, organization or 
agency to which the question refers, so we are assuming the respondents are answering about their use of  
services of any economic development field representative or official.��
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Many of the small business respondents (79 percent) stated they utilized new resources as a result of their  
MarketPlace participation. The new resources utilized are many and varied. The Center for Rural Affairs 
(including REAP), USDA Rural Development, and the Small Business Administration were the most popular 
new resources utilized. 
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A large number (42 percent) of small business respondents stated they started to work with other companies as 
a result of networking at the MarketPlace conference. 

�������	�$��%�������

Nearly all of the small business respondents (88 percent) believe there are adequate networking opportunities 
in their region. 
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Established in 1973, the Center for Rural Affairs is a private, nonprofit organization with a mission to establish 
strong rural communities, social and economic justice, environmental stewardship, and genuine opportunity 
for all while engaging people in decisions that affect the quality of their lives and the future of their  
communities. 

This paper is made possible by the generous assistance of the CHS Foundation.  

3 


